
PR Lessons from 
CO VID-19
COMMUNICATIONS IN A PANDEMIC



Welcome!

Susan Donley, Senior Vice President, LeadingAge

Lisa Sanders, Media Relations Director, 
LeadingAge

Julie Anbender , Principal, Ward Circle Strategies



Negative Narratives



Lesson 1: 
Message Matters



Essential Messages

Older lives are not expendable.

• The situation is dire and unstainable.

• We need a coordinated federal plan.

• Our critical needs are PPE, testing, and funding 
for staff and other costs. 





Lesson 2: 
Tell Stories





Lesson 3: 
Deliver Data





Lesson 4: 
Make Your O wn 
News



Media Toolbox

• Statements and releases
• Press conference
• Editorial board outreach
• Fact sheets and backgrounders
• Letters to the editor
• Letters to government officials
• Op-eds
• Social media



…

…



Lesson 5: 
Respond to 
Current News





Lesson 6: 
Cultivate 
Reporters



   



Lesson 7: 
Coordinate with 
Allies





Lesson 8: 
Prepare for 
Misconceptions



Sought-After Covid-19 Test Analyzers 
Sit Unused in Nursing Homes



Top Takeaways: 8 Lessons
Lesson 1:  Message Matters
Lesson 2: Tell Stories
Lesson 3: Deliver Data
Lesson 4: Make Your Own News
Lesson 5: Respond to Current News
Lesson 6: Cultivate Reporters
Lesson 7: Coordinate with Allies
Lesson 8: Prepare For Misconceptions



Closing



PR Lessons from 
CO VID-19
SEE YOU IN THE CHAT!
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